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Abstract 
Corporate social responsibility, a concept that has been around for well over 50 years has become prominent again 
recently. It is discussed in the context of organizations been socially responsible for the environment in which they 
operate. The strategy of impacting on these communities is referred to as corporate social responsibility. The study was 
designed to assess the strategies adopted by selected organizations in the Food and Beverage Industry in South-West 
Nigeria to preserve the environment in which they operate and control youth restiveness.  
Survey research design was adopted. The population consisted of communities in Lagos, Ogun and Osun States, namely: 
Ikeja, Apapa, Otta, Imagbon and Ilesa. A sample size of 600 (six hundred) respondents was drawn from the 
communities through the accidental and purposive sampling methods. The questionnaires were validated and their 
reliabilities confirmed through the analysis which resulted in Cronbach Alpha value of 0.957. Data collected were 
analysed using descriptive statistics, correlation and multiple regression. 
Findings revealed a significant positive relationship between corporate social responsibility, environmental preservation 
and the control of youth restiveness in the communities studied 
The study concluded that where firms get involved in corporate social responsibility, tendency is that communities will 
benefit immensely, it will lead to the enhancement of lives and general welfare of individuals, groups and society at 
large. It will equally assist in poverty alleviation. The study recommended that corporate social responsibility policies 
and practices should be more regulated and the need for the development of a legal framework for corporate social 
responsibility in Nigeria  
Keywords: corporate social responsibility, environmental preservation, poverty alleviation, society, organization, 
sustainable development goals, industrial revolution 
1. Introducation 
1.1 Background to the Study 
Society exists for the benefit of human beings to utilize the abundant resources within it to enhance lives. In this process, 
continuous interactions exist between man and its environment which may result in both positive and negative 
consequences to the environment and man.  
From the time of creation, man had the responsibility of nurturing, protecting and preserving the environment in order 
to continually derive favourable benefits from the environment. It is for this reason and many more, that organizations 
partner with government and their host communities to preserve, protect, enhance lives and develop these communities 
through their strategic intervention referred to as corporate social responsibility. 
Corporate social responsibility has been recognised as one of the main constructs that in a coherent manner strongly 
enhance and to a large extent, where it is successfully implemented strengthens the existing relationship between an 
organization and the community or society where it operates (Oh and Park, 2015). 
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In the business environment of developed countries, there is a constant partnership between organizations, government 
and communities to ensure that societal development goals are achieved through concerted efforts and resources of 
organizations, communities and government, particularly as organizations are open systems and given their numbers in 
society. 
Since organizations produce goods and services within the communities, they cannot afford to operate in failed society. 
In other words, they must strive to be good citizens and exhibit behaviours that are socially and environmentally 
responsible. Environmental responsibility connotes, ensuring that during the course of their operations, organizations 
put structures in place to preserve the environment, by managing waste, emissions, material recycling, effluence and 
other harmful materials that can affect the lives of citizens in the communities (Maldonado-Guzman, Pinzo-Castro and 
Lopez-Torres, 2016). 
When firms are socially responsible, they are involved in social activities, support to education, cultural activities, 
healthcare and employment creation, all of which will enhance the lives of the citizens. 
Corporate social responsibility has turn to be part of business strategy for corporate development, sustenance and 
survival since its inception in the early 1930s. For the realization of sustainable development, organizations in the 
process of production, must adhere to concrete economic values in the economic, political, technological, cultural and 
be determined to operate, by mitigating environmental risks and improving socio-economic well-being of the citizenry 
and through this, control particularly youth restiveness, where such environment is vulnerable, meet shareholders’ 
expectations and promote inclusive growth (Oginni and Omojowo, 2016).  
Although, in Nigeria, corporate social responsibility is voluntary, as compared to what is obtainable in developed 
countries in Europe and America. But when a consideration of the distinctive motto of corporate social responsibility as 
put forward by Prahalad (2005) which referred to the short and snappy phrase corporation can ‘‘do well by doing good’’ 
is considered, it is imperative to stress that corporate social responsibility has become a company’s commitment to 
minimizing or enhancing any harmful effects firms’ operations may cause it host communities and invariably, 
maximizing long-term beneficial impact on society (Mohr and Webb, 2005). 
Corporate social responsibility is a strategy that combines three separate agenda namely: sustainability, corporate 
accountability and corporate governance.  
Sustainability implies the regular and enhanced process of balancing the social, economic and environmental areas of 
the world to avoid threatening long-term survival, corporate accountability deals with organization’s credibility and 
ability to manage resources properly at all time and corporate governance dealing with the manner an organization is 
run with transparency and trustworthiness (Whelan, 2012; UNO 2013; Eccles, Ioannou and Serafeim, 2013). 
1.2 Statement of the Problem 
Nigeria with an emerging economy has witnessed increased influx of organizations from different parts of the world, 
particularly as a result of her large market. This brought about the establishment of many multinational firms, local 
firms and small enterprises in the nation. 
Unlike their counterparts in other parts of the world, firms in Nigeria see corporate social responsibility as voluntary, an 
unnecessary and additional cost, which should be avoided as much as possible. 
Aside from the above, even with many regulatory bodies monitoring the operations of firms in Nigeria, the monitoring 
is very weak and the implementation of the policies to make organizations friendly to the communities where they 
operate is equally poor.  
Furthermore, with the current global recession, of which Nigeria shares much of its negative impact, coupled with gross 
mismanagement of funds at different levels of government, societal development is at its very low level, with 
individuals and groups in communities looking up to viable multinational companies for solace in terms of community 
development and citizens’ well-being. 
Many organizations operate in their host communities without considering giving back to the communities that made 
them. Besides, some of these organizations destroy the environment, render individuals and groups inactive, increase 
unemployment, poverty and crime in the communities where they operate, as a result of complete neglect of the 
communities, 
To this end, the study was conducted to sensitize multinational companies in other parts of Nigeria, to the need to 
contribute meaningfully to the development of the communities where they operate and in particular ensure that proper 
strategic decisions are made to impact positively on the lives of stakeholders through corporate social responsibility. 
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1.3 The Objectives of the Study 
The main objective of the study is to determine how corporate social responsibility can be deployed as a strategy to 
preserve the environment and in particularly control youth restiveness. However, the study aimed to achieve the 
following specific objectives  
(i) To determine the effects of environmental responsibilities on environmental preservation.  
(ii) To evaluate the impact of social responsibilities on environmental preservation.  
(iii) To assess the effects of economic responsibilities on the control of youth restiveness. 
(iv) To examine the role of philanthropic responsibilities on the control of youth restiveness. 
2. Literature Review 
2.1 Corporate Social Responsibility Defined 
Many scholars claimed that corporate social responsibility officially took it root in the 1930s. However, underlying 
socially responsible ideals can be traced back to the mid-1800 during the early stage of Industrial Revolution (Crane 
and Matten, 2009). With the explosion of factory production, it was clear these establishments started their operations in 
a way that most would consider to be socially harmful, with horrible working conditions, child labour, lack of minimum 
wages, poor environmental management and many other actions by the firms, which were inimical on workers and 
communities at large (Crane and Matten, 2009). 
Corporate social responsibility has been defined variously, which points to differing views regarding the role of 
business in society (Clarkson, 1995; Lantos, 2001). Within the literature, there exist three discernible ‘schools of 
thought’ and practice about corporate social responsibility. These are the Neo-liberal, Neo-Keynesian and Radical 
Political Economy.  
Neo-liberal writers tend to see corporate social responsibility as the fundamental adoption of a set of voluntary policies, 
codes and guidelines, initiated and driven by the corporation. They situate it into the company’s management of the 
economic, social and environmental inputs of its activities. The Neo-liberal discourse around corporate social 
responsibility generally shares the view articulated by Milton Friedman in the New York Times of September 13, 1970 
that ‘‘there is one and only social responsibility of business, to use its resources and engage in activities designed to 
increase profits, so long as it stays within the rules of the game, which is to engage in open and free competition without 
deception or fraud’’. This school of thought believe that corporate social responsibility is an unreasonable intrusion into 
and restriction on business primary purpose. 
On the other hand, the Neo-Keynesian approach to corporate social responsibility utilized a wider conception that more 
clearly recognises the active role of corporations’ ‘stakeholders’ and perhaps the state. They conceptualize corporate 
social responsibility as an approach adopted voluntarily by firms and without external regulation by stakeholders or the 
state. They believe that it is a concept whereby companies integrate social and environmental concerns in the business 
operations and their interactions with their stakeholders, but on a voluntary basis. They see it as a company’s 
commitment to operating in an economically, socially and environmentally sustainable manner, while recognising the 
interests of its stakeholders, including investors, customers, employees, business partners, local communities, the 
general environment and society at large. 
The third school of thought, the Radical Political Economy, takes a more critical stance on corporate social 
responsibility. The approach possesses normative views about the role of business in general and corporation in 
particular in society. The approach begins with the consideration of the existence of corporate power in global, national 
and local economies. Multinational companies in particular are considered to have enormous power, which is often 
wielded ruthlessly in their own interest and frequently at the expense of society and environment. They see advocates of 
voluntary corporate social responsibility as lacking a critical political economy analysis and therefore failing to fully 
understand and incorporate a realistic view of the power structure that exist in society and its economic environment. 
The school viewed many of the policies and practices that have been developed to promote corporate social 
responsibility as naïve, ineffective and inadequate. 
The approach is sceptical about the effectiveness of programmes, concerned that self-regulatory and voluntary corporate 
social responsibility policies are frequently deliberately designed by firms to shift attention away from external 
regulation and control of corporate behaviour and power to disguise and legitimize other activities that are socially and 
environmentally destructive (Okafor, Hassan and Doyin-Hassan, 2008; Olawari and Paki, 2011). 
Specifically, corporate social responsibility can be defined as ‘‘the policy and practice of corporation’s social 
involvement over and beyond its legal obligations for the benefits of society at large’’ (Enderle and Tavis, 1998). It is 
viewed as the corporate actions, whose purpose is to satisfy social needs. Carroll (2008) viewed corporate social 
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responsibility as ‘‘the private contributions to society’s economic, human resource and a willingness on the part of 
business to see that those resources are utilized for broader social ends’’ 
Furthermore, Strandberg (2009) defined the concept as ‘‘the balanced integration of social and environmental 
considerations into business decisions and operations of organization’’. The scholar believed that corporate social 
responsibility has a significant role it plays in motivating, developing and retaining staff, as well as ensuring sustainable 
community development. 
Maldonado-Guzman et al (2016) viewed the concept as a strategy by organization particularly the Small and Medium 
Enterprises to increase its market participation, obtain major level of company performance and invariably impact 
positively on their operating environment. Benabou and Tirole (2009) adopted a simple standard definition as ‘‘the 
situation where an organization sacrifices profits for social interest’’. For these scholars, for there to be a sacrifice, the 
firm must go beyond its legal and contractual obligations on a voluntary basis, thereby embracing a wide range of 
behaviours, like been employee friendly, environmentally friendly, mindful of ethics, respectful of communities where 
they operate and being investor friendly. 
AbdRahim, Jalaludin and Tajuddin (2011) defined corporate social responsibility as ‘‘treating the stakeholders of a firm 
ethically or in a responsible manner’’. While Muhammad, Naseer, Sharez and Mehfooz (2012) viewed corporate social 
responsibility as broadly grounded in an understanding of business being part of society, having important effects on 
environmental issues, eradication of poverty, employment creation and friendly labour practices, environmental 
protection, education and human development. Corporate social responsibility has become so important that many 
organizations have re-branded their core values to include social responsibility. 
2.2 What Is a Strategy? 
Strategy can be defined as the matching of the activities of an organization to the environment in which it operates. This 
is sometimes known as search for strategic fit. Strategy involves developing decisions that will impact positively on the 
growth and survival of an organization. Strategic decisions therefore are concerned with and affect the long-term 
direction of an organization, they are formulated to achieve some advantages for the organization and they cover the 
scope of an organization’s activities and to a large extent affect operational decisions. 
Strategy is the direction and scope of an organization over the long term, which achieves advantages for the 
organization through its configuration of resources within a changing environment, to meet the needs of markets and 
fulfil stakeholders’ expectations. 
The strategy of an organization will be affected not only by environmental forces and resources availability, but also by 
the values and expectations of those who have power in and around the organization. This extends to those whose 
attitudes and beliefs have influence on an organization. 
It was observed that multinational organizations in the Food and Beverage industry deliberately and consciously 
developed corporate social responsibility strategies as a means of competitive advantage and to give back to the 
societies that made them.    
2.3 Measures of Corporate Social Responsibility 
Many variables/components serve as measurements of corporate social responsibility established around the world. This 
study used four most influential components which include: Economic, Social, Environmental and Philanthropic. 
Economic is a concept that embraces the relationship between policies, decisions, institutions, theories and choices that 
affect the production of goods and services. Economic refers to the profits, cost, saving, economic growth, research and 
development in an organization. The profit characteristic needs to be considered by the firm as the real economic benefit 
of the society. When economic aspects are integrated in social aspects, they come up with business ethics, fair trade and 
workers’ rights, which help to maintain social and economic accountability and have a balance between economic and 
social elements (Bahadur and Waqqas, 2013). However, economic and social aspects cannot be separated. 
Social aspects refer to the standard of living, education, community and equal opportunity, healthcare, improvement in 
infrastructure, all within the society. These aspects focus on social responsibility. Environmental aspects, which include 
natural resources use, environmental management and pollution prevention of air, water, land and waste. The ultimate 
goal here, is to do no damage to the environment, as well as supervising and cautiously utilizing energy and resources, 
at the same time, decreasing manufacturing wastes and contamination materials before disposal, so that the environment 
is safe and therefore properly preserved.  
It is observed that multinational firms pursue environmental initiatives that are viewed as an option to induce economic 
stimuli, while achieving solid corporate social responsibility goals. However, some firms struggle to improve on 
environmental performance in order to reach regulatory framework, market demand and search for competitive 
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advantage. Environmental management is therefore associated with repetitive matters like reduction of pollution, 
biodiversity, waste management, noise and energy consumption (Yusoff and Adamu, 2016). 
Finally, philanthropic represents individuals and group empowerment and enhancement of lives by the firms in the 
community where business operations are conducted or carried out. A key stakeholder to any business is the community 
where the firm operates. Generally, philanthropic activities include charitable donations or sponsorship in which the 
firms promote economic development. For instance, efforts made to improve local infrastructure, community 
engagement and development, social welfare, security, community healthcare and education are considered within this 
framework. 
2.4 Theoretical Review 
The research adopted the Stakeholders Theory, as it is found to be the most suitable theory, given its relevance and 
relationship between the needs for the organizations to take into consideration the stakeholders of the firms, where they 
operate and the needs for these organizations to contribute meaningfully to socio-economic, cultural and environmental 
development of their communities and through this process, able to control and prevent youth restiveness, which can be 
inimical to their smooth operations, as it is found in the Niger Delta region in Nigeria. More importantly, the theory was 
adopted by many scholars in their studies of corporate social responsibility among which are (Amole, Adebiyi and 
Awolaja, 2012; Akanbi and Ofoegbu, 2012; Osemede, 2012; Olawari and Paki, 2011, Sokefun, 2015). 
2.5 Stakeholders Theory 
One of the important differentiating factors in the approach of Neo-Keynesian theorists on corporate social 
responsibility, in contrast to the Neo-Liberal view, is the argument that in order for corporate social responsibility to be 
effective and meaningful, the interests of a range of stakeholders other than shareowners need to be taken into account 
by corporations. As against the neo-liberal conception of managerial obligations, where the social responsibility of 
business is to maximize profit. The stakeholders’ theorists hold that business organizations must play active social role 
in society where they operate. 
Stakeholders’ theory is based on the notion developed by Freeman (1984), that corporations consist of various 
stakeholders beyond their own shareholders and that they should be managed with these groups in mind. Freeman stated 
that stakeholders are '' groups and individuals who can affect or are affected by, the achievement of an organization's 
mission. 
First, shareholders are the owners of corporations and managers who do not have the right to act on their own 
preferences, to make discretionary decisions or to use company's resources to further social goals, which cannot be 
shown to be directly related to profits. Second, companies' role is to produce wealth and pursuing socially responsible 
objectives may impair their performance in that role, interfering with efficient resource allocation. 
However, stakeholder theory is based on the notion that beyond shareholders, there are several agents with an interest in 
the actions and decisions of companies. Stakeholders are groups and individuals who benefit from or are harmed by and 
whose rights are violated or respected by corporations’ actions. Each of the stakeholders groups has a right, not to be 
treated as a means to an end and therefore should and most participate in determining the future direction of the 
company, which they have a stake. Examples of stakeholders are shareholders, consumers, suppliers, employees, 
government, local community and non-profits organizations. 
A stakeholder is '' any individual or group whose role-relationship with an organization helps to define the organization, 
its mission, purpose or its goals and is vital to its development, functioning, survival and success or well-being of the 
organization, its services and in all, is affected by the organization and its activities (Werhane and Freeman, 1999). A 
fundamental characteristic of stakeholders’ theory is therefore to attempt to identify individuals and groups that states 
and corporations are accountable to. 
The interactions between organizations and their stakeholders are the essence of the theory and in consequence, terms 
like '' participation'', '' inclusion'', '' voice'', '' involvement'' and ''partnership'', are common in stakeholders literature. 
These terms have been put in the same basket named '' stakeholders dialogue'', to describe the involvement of 
stakeholders in decision-making process that concern both social and environmental issues (Amole, Adebiyi & Awolaja, 
2012). 
Therefore, from a stakeholders’ theory, corporate social responsibility is analysed in terms of a company meeting the 
demands of its multiple stakeholder groups and companies seeking to satisfy their demands, as an unavoidable cost of 
doing business.  
The perspective stresses that corporate social responsibility becomes the ability of the company to meet or exceed 
stakeholders’ expectations regarding social issues. It is a strategy for environmental preservation and control of youth 
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restiveness, granted the responsible behaviours of corporations in the communities where they produce goods and 
services and more importantly having positive impacts on the lives of individuals and groups in the communities.  
Table 1.1. List of Corporate Stakeholders  
Group Contributions Relationship Corporate 
Obligations 
Shareholders Financial capital Primarily legal 
Dividends and/or increase in 
capital value consistent with other 
obligations 
Financial Investors Financial capital Primarily Contractual Repayment of Interest and capital 
Directors Management oversight Legal and contractual Compensation 
Employees 
Intellectual and physical 
labour, experience, 
initiative and commitment 
Contractual (individually and 
collectively) 
Fair compensation and conditions 
of service, respect for human 
rights, safety and employment 
security. 
Customers and  
consumers 
Intermediate and ultimate 
demand for products and 
services 
May be direct and 
contractual or mediated 
through retailers. Also 
subject to legal regulation 
Duty of care, fair competition and 
trade practices. 
Suppliers Business inputs Primarily contractual Payment for inputs, fair 
competition and trade practices. 
Local communities in 
which company 
operates 
Local security, conducive 
business environment 
Primarily informal and 
involves some local 
regulations 
Compliance with laws, taxation, 
responsible use of environmental 
carrying capacity and support for 
community. 
State/ national 
communities in 
which company 
operates 
State/national security,  
licence to operate 
Implicit in licence to operate, 
legal regulation 
Compliance with laws, taxation, 
responsible use of environmental 
carrying capacity and support for 
community 
Global Community 
International trade, 
environmental carrying 
capacity 
Almost wholly implicit, 
mediated through national 
governments 
Responsible use of Greenhouse 
and other global environmental 
carrying capacity, fair trading 
conditions. 
Source: Carroll 2008 
3. Methodology 
The study adopted the survey research method with the population of the communities sampled as One Million, Three 
Hundred Thousand and Three Hundred and Eight (National Population Commission, 2006). This was in line with 
studies previously conducted by Olawari and Paki (2011), Okafor et al (2008), Oginni and Omojowo (2016), Gabriela 
and Daniel (2013), Bahadur and Waqqas (2013) and Amole et al (2012). A sample of Six Hundred (600) respondents 
was drawn from the communities through the accidental and purposive sampling methods.   
The companies involved in CSR in these communities that are of interest to the researchers are the Multinational Firms 
in the Food and Beverage Industry. The communities were in Lagos, Ogun and Osun States, namely: Ikeja, Apapa, Otta, 
Imagbon and Ilesha.   
Research Model 
                 
 
                  
 
 
 
 
Figure 1.1. Represents the Research Model 
 
Philanthropic 
Responsibilities 
Environmental 
Responsibilities Environmental 
Preservation & 
Control of Youth 
Restiveness 
Corporate Social 
Responsibility 
Economic 
Responsibilities 
Social Responsibilities 
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4. Results and Discussion 
Table 1.2. Correlation Matrixes for Explanatory Variables 
 
Environ-
mental 
Responsi-
bilities 
Social 
Responsi
-bilities 
Economic 
Responsi-b
ilities 
Philanthropic 
Responsibilities 
Environmental 
Preservation 
Control of 
Youth 
Restiveness 
Environmental 
Responsibilities 
1.000 .747 .711 .768 .846 .793 
Social 
Responsibilities 
.747 1.000 .747 .822 .796 .846 
Economic 
Responsibilities 
.711 .783 1.000 .796 .746 .882 
Philanthropic 
Responsibilities 
.768 .645 .822 1.000 .844 .862 
Environmental 
Preservation 
.653 .785 .725 .786 1.000 .742 
Control of 
Youth 
Restiveness 
.793 .788 .886 .695 .745 1.000 
Source: Researchers Computation 2015 
Table 1.2 above provides information on the degree of correlation between the independent variables and dependent 
variables used in the multiple regression analysis. The matrix shows that, the correlation between the variables is strong. 
Further analyses to determine why these relationships exist were performed. The tables below present the reasons for 
the relationship and indeed how Corporate Social Responsibility is used as a strategy for environmental preservation 
and the control of youth restiveness.  
Table 1.3. Environmental Preservation 
Construct 
Association 
Alpha Level Beta P-value Significant Yes/No 
Company rises to 
environmental 
challenges 
0.05 1.510 0.000 Yes 
Protection of 
community from 
harmful production 
materials 
0.05 1.546 0.000 Yes 
Enhancement of lives 0.05 1.211 0.000 Yes 
Environmental 
Preservation 
0.05 1.086 0.000 Yes 
Source: Researchers Computation 2015 
In the table above, for all the constructs, there is a significant relationship between them and environmental preservation 
at Alpha= 0.05 level of significant, with P-Value of 0.000 
Table 1.4. Control of Youth Restiveness 
Construct 
Association 
Alpha Level Beta P-value Significant Yes/No 
Award of 
scholarship 
0.05 1.605 0.000 Yes 
Job creation and 
employment 
0.05 1.622 0.000 Yes 
Support for cultural 
programs and 
sports 
0.0 1.541 0.000 Yes 
Building and 
funding healthcare 
projects 
0.05 1.473 0.000 Yes 
Renovation of 
schools and 
vocational schools 
0.05 1.422 0.000 Yes 
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Source: Researchers Computation 2015 
In the table above, for all the constructs, there is a significant relationship between them and control of youth 
restiveness at Alpha= 0.05 level of significant, with P-Value of 0.000 
5. Discussion 
Findings above revealed that the firms were able to preserve the environment in which they produce through corporate 
social responsibility and in particular, all the communities sampled confirmed that corporate social responsibility has 
become a culture for the multinational organizations sampled. For instance, the firms have well-constructed water 
effluence plants where factory wastes are discharged and properly managed, to prevent harmful substances been 
discharged to the communities, particularly in areas where indigenes are involved in agriculture. This has helped to 
preserve the communities and to a large extent therefore, respondents in the communities see the interventions as means 
through which youth restiveness have been greatly controlled.  
Aside the above, it was revealed that firms sampled are always proactive on issues related to the environment, as 
managers within the firms take measures to prevent foreseeable problems and where they occur, do not waste time in 
developing compensation proposals for management approval to compensate individuals affected, thereby reducing 
their losses or returning them to a state as if nothing had happened. This again has helped in reducing youth restiveness 
and community hostilities. 
Social investments have helped to preserve the communities and have enhanced lives of individuals and groups. This is 
in line with previous findings by researchers (Marioara, Gabriela and Daniel, 2013; Benabou & Tirole, 2010; Sorsa, 
2010). These scholars pointed that, compliance with ethical standards required by businesses and the protection of the 
rights and dignity of human beings by firms operating in communities, increased corporation credibility, help to 
position organizational strategies and enhanced the living standards of individuals in communities. 
Furthermore, an assessment of the situation in the Niger Delta of Nigeria, in the study by Olawari & Paki, 2011 and 
Okafor et al, 2008, both confirmed the empirical findings of the research and the truth that ethical standards and human 
right protection by firms enhance living standards and environmental sustainability. 
Surely, where the firms failed to protect the environment they operate, tendency is that such firms breed hostility and 
youth restiveness between itself and the communities, with much more cost to pay in addressing them both in the short 
and long-term. Evidences are bound in many locations in Niger Delta in Nigeria. 
Findings revealed that all the firms sampled have many social responsibilities they get involved in every year, which 
were indeed measurable targets approved for managers and have become their Key Performance Areas. Results are 
expected every year and reported in companies Annual Financial Reports. Such social investments are scholarship for 
indigenes from primary schools to universities, provision of portable water, building of clinics and provision of drugs in 
the clinics. Others are renovation of dilapidated schools and funding the establishment of Football Viewing Centres in 
some communities.      
Corporate social responsibility is been used today to establish good rapport with the public. It is also used as 
pre-emption strategy by corporations to save their skin from unforeseen risks and corporate scandals, possible 
environmental accidents, governmental rules and regulations, protect eye-catching profits, brand differentiation and 
better relationship with employees based on volunteerism.  
Corporations today readily publish their corporate social responsibility activities on their websites, sustainability reports 
and their advertisement campaigns in order to get the sympathy of their customers. This was observed in the Annual 
Financial Reports of the firms sampled. 
6. Conclusion and Recommendations 
Corporate social responsibility as becoming increasingly important by firms in Nigeria. It is voluntarily practiced in the 
nation. Many firms have now realized the usefulness of CSR as a strategy to gain competitive advantage and to boost 
company’s image.  
Again, customers as well as governments today are demanding more ethical behaviours from organizations. In response, 
multinational firms are volunteering themselves to incorporate it as part of the business strategies, mission statement 
and values in multiple domains, respecting labour and environmental laws, while taking care of the contradictory 
interest of various stakeholders. 
Corporate social responsibility focuses on social investment in communities where firms produce, as it will be a 
disservice to firms to avoid giving back to these communities where they have remained prosperous.      
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Research has shown that companies that care for the environment and exhibit good corporate social responsibility 
practices experienced increased consumer purchase preference in addition to increased investment appeal.  
A socially responsible company tries to operate in a manner that causes minimal harm to the environment and tries to 
reduce its environmental impact as much as possible. Environmental preservation means that a company tries to manage 
the consumption of energy and non-renewable resources, as well as to reduce the amounts of waste they produce and 
dispose the waste in a safe and legal manner, which in return reduces their ecological footprint. 
On the other hand, where firms are sensitive to the plight of the citizens by being proactive and empowering people 
living in the community sincerely and with utmost trustfulness, the chances are high that youth restiveness will reduce 
to the barest level and the community, as well as the firms will continue to prosper.  
It is therefore recommended that government should develop a legal framework on corporate social responsibility 
policies and practices for firms particularly multinational companies, persuade firms to develop measurable corporate 
social responsibility initiatives and create a more favourable business environment for firms to thrive.  
On the part of organizations in Nigeria, with the success stories of many multinational firms the world over, corporate 
social responsibility should be adopted as a strategy for market penetration, increase return-on-investment, image 
booster and to achieve competitive advantage. Particularly, they need to benchmark their activities in this area with their 
parent firms and firms in other countries.  
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